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Introduction
There has been an explosive growth in climate-change communications in the past couple of years but the field has not grown equally in different parts of the world and there are still major problems with how climate change is discussed. IIED both generates and disseminates knowledge on the topic and strives to meet the divergent needs of audiences that range from policymakers to the public in both North and South. Here we describe some of the challenges and trends that we have encountered in the past year or so. We will cover each of the following: 
The changing shape of climate change communications
From raising awareness about climate change among other environment or development issues, to dissecting the specifics of individual policy options in a crowded field of communicators.
Understanding the process
What's the difference between a COP and MOP? What do the IPCC's differerent working groups do? How do we make sure we know what's going on and how do we share that information. How do we contribute to that dialogue, reaching policymakers (using media). 
Competing interests
How do differences in perspectives or interests between north and south and between environment and development create barriers to effective communication. How does IIED help to bring Southern perspectives to the fore, through our Development and Climate Days, print and video, and support for Southern journalists. 
Problems with media reporting
The false balance that gives voice to climate-change sceptics.Only half the story - all mitigation and no adaptation. The fear frame and its paralysing effect. 
Staying on the ball
How do we keep on top of a rapidly diversifying field of knowledge. Who are our trusted sources? What are the knowledge gaps that we can help fill? What do people need to know? And how we respond to media thirst for new stories, now the tipping point has kicked in.
Southern media as partners in communication
How IIED supports Southern journalists with access to experts and networks, press releases, briefing papers, networks, training, etc.How can we work together with others to strengthen collaborations.
