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Fair Trade in the mainstream of food retailing
Dr. Stephanie Ware Barrientos – University of Manchester
Executive Summary
Fair trade has experienced rapid growth over the past 10 years – both in terms of the quantity and range of products sold. This growth is part of a broader rise in consumer awareness of the social origins of goods purchased, and concern for fairer treatment of producers and workers in the global value chains of food manufacturers and retailers. Fairtrade is one of a growing number of schemes designed to enhance the ethics of trade or certify compliance with social standards. These range from individual corporate initiatives (such as Cadbury’s ‘Cocoa Partnership’) through to multi-stakeholder initiatives on codes of labour practice (such as the Ethical Trading Initiative of which many UK supermarkets are members). This presentation will explore the reasons for the successful growth of Fairtrade, and where it is positioned within the wider range of social initiatives. It will also examine some of the opportunities and challenges facing Fairtrade, as ethical consumption continues to grow in the mainstream of food production and retailing.
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