[image: image1.jpg]



Brussels Rural Development Briefings

A series of meetings on ACP-EU development issues

Briefing session n° 8: How does international migration affect ACP rural development?

What role for the diasporas, how are they organised? What are the benefits for the country of origin?
Ken Kéloutahng Ndiaye – Horloge du Sud
Executive Summary
Safsap is a drink made from top quality biologically grown flowers (Ecocert label, Germany), grown and selected with the greatest possible care and attention in West Africa. 

It is extracted and bottled in the Benelux countries, in strict compliance with European standards.

Although, initially, we thought about establishing our production lines on the African continent, we were rapidly forced to abandon that idea. 

The numerous tax barriers imposed by Europe to limit access for foreign products to its market would have immediately undermined the project’s profitability. In addition – and by no means the least of considerations – this would not have been consistent with current concerns about protecting the environment. There is no local bottle manufacturing capacity in Africa (we wanted to put a deposit on them): importing empty containers into Africa, re-exporting them full to Western markets and re-shipping them empty to Sahelian regions would have been an aberrant waste of energy resources.

We have therefore opted for a healthy, fair partnership with certain agricultural cooperatives.

These agreements guarantee a good product at a good price for small farmers grouped together within a solidarity-based cooperative – which represents and defends them. We have also pre-financed certain harvests and borne all the costs inherent in obtaining the Ecocert label.

The production of Safsap therefore benefits from the experience of local producers in the biological cultivation of the hibiscus and from state-of-the-art technological expertise in extracting and bottling drinks of plant origin.

The company Plus Au Sud, the current legal framework of Safsap, was set up with the aim of developing products “from the South” and giving them legitimate access to the European market. Our aim was to make our knowledge of western markets available to local producers and create a place where they could present their products to European consumers. 

The first concrete action of our sprl was to open L’Horloge du Sud, a socio-cultural “brasserie”, a welcoming setting dedicated to artistic events and the culinary practices of southern regions. 

It is located in Ixelles, in one of the most dynamic districts in Brussels where people of more than a hundred different nationalities rub shoulders every day.

It is a place of dialogue and meetings, a Mecca of urban social interaction in Brussels. 

It proposes original products, organises concerts, shows films and organises meetings, training sessions, conferences and other festive activities on preferential terms and rates for NGOs and associations (www.horlogedusud.be).

